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Development Direction of Thailand’s Creative Economy and Mission of CEA
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New Economy

2l - EWAR PR EDENICK->T, [HD2<K Y
ZiE] o M/ R=—avRAEE] ICBETT S,
A/ R=vary, . 7JUTAT1ET1Z2[REAL
LE-iEE, CORARERLMFORMDIR ki, BED
BNZEDHBZ-HICHRAREY—LTH S

An economy driven by innovation, technology and creativity to upgrade a
“contract manufacturing" country into a country with “innovation
development” through national strengths such as social and cultural costs.
This cost of natural resources and local wisdom is an essential tool in
building the capacity of the economy.
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L RN EEREES. BERAEEERHE. 2016
Source: Committee on the New Economy Reform, National Reform Steering Assembly, 2016
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Creative Economy

Xit. MEBEOERF. FMiCA / R= a3 eEV
DWE—EDHEEE, MNEE, ARZHS L.
ESRXRADERCEENE LIIHESNMEEZSH S
HMLLWEGCY—ERDEEICHIRAT L Z2EE
LTEAIREVATLTHS

An economic system based on the integration of a body of
knowledge, intellectual assets, and researches that are linked
with culture, knowledge accumulation, and technology and
innovation for use in business development and production of
new products and services that increase economic or social
value.

MXALREE

Cultural Asset

Creative Economy Agency (Public Organization)

RE M Bifie4 / R—vav
Creativity Technology and Innovation

REMTRENMEZSD S

Adding Economic Value with Creativity
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The Impacts of Creative Economy
on the country’s economy expansion

BRAICEITIDZ YT AT 1 TEEER

VT AT 1 7EEDOGVA (KEfIhNfEfEER) »°1B

_ Bz 0 i*'bl]'é‘é t\ ﬁ"’“ﬁéﬁswiﬁhﬂ%ﬁtiz 003(‘.’.7'3.5

B 1.00 increase in Creative Industry’'s GVA(Gross Value Added), the

economy-wide increase B 2.00

ElDGDPA &N

N Y/
/LN

2.5X

£2.1

3X

1.3X

IVIAT 1 7ERIZLIOHVY25FERZAIET S
Each job is Creative Industry supports 2.5 jobs to economy

2V AT 4 7EXDOGVAGEFINEAE) A1K > K iEh0
¥ 5 LBFLEDOEMEAIZ2.11KF

£1 increase in Creative Industry’s GVA, the economy-wide increase £2.11

IVIAT 1 7EXDFHAEALIGICOE,
KE>7 PV THREIBGOMTEAMRIHEI NS

Each new job in Creative Industry creates a total of 3 local jobs in
Seattle, USA

JVIAT 4 7TEROUREES—AS TV OFG4N
HfEl%, MERICIENT1.26(8TH S

The average value added by 1.26X per employee of Creative Industry,

compared to other sectors

5  Creative Economy Agency (Public Organization)

Creative Business Grow

‘7UI4%47€9*2@&E

Expand Other Industries

» ‘ BOELORE

@

IVITAT 4T AWM

= 9

2V A T4 T7TEE, I2VITAT47THRE

DERK Em - Y—ERXDiEL * 38k B
Creative Personnel Creative Business, Creative
Development Products and Services Economy Knowledge
Enhancement Development

- .

IVITAT A TREDRRICOLD D
#HOK W ERIEOLKY
City and Environment Development to be Conductive to
Creative Economy Development
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Value, Growth Rate, and Workers
in Thailand’s Creative Industries

1J61,90015 /58—

1.19 Trllllon Baht

le BB EEDT.58%

7.58 % of GDP

FRIFER RS
(2012E~2019%) 1.23%

Compound Annual Growth Rate (2012 — 2019) at 1.23%

6 Creative Economy Agency (Public Organization)
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1.01 Million Workers

JUITAT 4 TEERFEE

BAA Workers in Creative Industries
Million Workers
1.5
1-10 ) 1.03 1.01
1.0 e -
56%
0.5

2018 2019 2020
VTAT47 IVITAT47
B Esmixs | mrwss

Workers in Non-Cl
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Creative industries rooted in art and culture

(245 L] ZHLEXLER et =) AZN—YIL - HLF v —

Universal Culture

Cultural Arts of “THAINESS” Belief in Ghosts

MBE DS

Creative Originals

24 DREEIR, LEE, HigDxEM

Social Capital, Cultural Assets, and Local Wisdom of Thailand

DYIATA7 -AVYTYY/ AT4T
Creative Content / Media

AlEHZF->THEERERPAI 2= —2 a2 &S

Convey Information and Communication with Creativity Eﬁ

IHE SHPCK

The Shock 13
nong (2013)Radig °°

Comics

IVIAT4T Iy X

Creative Goods

ERLE D 7= DRLER B E

Creative Thinking for Value Creation

29UV AT147HY—ER

Creative Services

THAICE T HEENE

Creative Thinking in Design Process

Leila Amulets l\/Iodan Spirit House “Phi Ta Khon Festival
of Thailand” Costume

(Upcycling) BOYY Bags

7 Creative Economy Agency (Public Organization)
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Thailand’s Creative Industry comprises of 5 Categories 15 Branches

1. E RIS

Creative Originals

2.90VTAT 17 - 3.2UTA45T147
AT I AT 4 H—EX

Creative€ontent / Media

IOVNVIAT 2 T799RX
/S

Creative Services Creative Goods'/ Products

- . e e TEES A\
*iﬁﬁ$\ ¥1B§E\ iﬂ!ﬁwﬂiu : 2 :L:b—_t/ 3 y%{fiﬁ_ -7-‘-&4 7‘:1‘5”5%“%59:@\% 1&1@%‘] @T’&)@ IJ E’JFE\%
Social Capital, Cultural Assets, and Local CoMVey knformation and CorlITlRS tion with Creative and Design Service Creative Fhinking for Value Creation
codu Creativity

s . . . IVIAT4ET1 T4 ZREL ﬁ%ﬂﬁﬁ?ﬁ“f FIMEED S L R
TILEED SEENBEAEHE  XE E. BMRIC L 3 EROEE L AE T XSt oROT A7 24T YR DERE (> %h B BB BRI
FUVIFLT— F_a)ﬁ'l.&..tﬁﬂlﬁo)ﬁﬁ BAIaz=y—rav ﬁlj;L_E’]t;ﬁz':' - B—ERICEH ﬁﬁ%éf%
Obtaining characteristics of creative original Conveying information and communicating with
art and value comes from cultural values

Using creativity and de5|gn to transform Focusing on creativity application which lead
cultural assets or other identities to become  to the production of value-added goods and
creative products/services services with a high commercial use potential

creativity via texts, sounds, or images

0 I%:‘ﬁ': Crafts @ 74V, Fim @ r.ll_\-%: Advertising @ Z7wy>3 Y Fashion
e w i = 14 . . . = -~ .
B2 Music @ HER Publishing @ THA Y Design .
@ - 5. Eﬂﬁﬁ% Related Industries
9 %ﬁ%ﬂi} Performing Arts 0 ﬁ&ﬁ Broadcasting @ Eﬁ Architecture

@ ﬁ:ﬁ:l Food
@ *Eﬁ%fiﬁ Visual Arts @ JY7b9x7 (72—.&/7:)()

Software (Game/Animation)

(14) (GHRERE  Traditional Medicine
@ Iﬂ:ﬁﬁﬁ'ﬁ Cultural Tourism
Creative Economy Agency (Public Organization)
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JVIAT 47 - AT Y/ AT74T7RBEZSHTHRRFEEIRLEL

Creative Content/Media is modest but has the highest growth rate

BIVIAT 41 7TEXDOERE L RIEDLLEE

Comparison diagram of the growth and size of each creative industry.

IVITA T4 TEEDODESE

Categories of Creative Industry

12% . Iy LT . 3$Eﬁ“i% Creative Originals

Soft e
orare ‘ VT AT47AYTVY/ AT 4T Creative Content/Media

14%

10%

IVITAT 4 7Y —ER Creative Service
‘ PQVITAT 477y X/BE Creative Goods/Products

8%

—~
ez
(O NO)
<3S
O
X o
SN— O\
(@]
s¢] N
gy = - i
R < 6% EFAOKRESE, JVTAT1a7EEICHHILTELLT S
,5.}» i(; e HE=M Note:The size of the circle varies in proportion to the creative industries.
X CES Visual Arts
H‘ = 4% | Music 4 L d
g = :
m= S, o
.H:I- (% ./ Performing Arts gs Jryigy
O 2% Bog 77 Fashion
© . Design
H:I- = Broadcasting
g = 0% ZANh
- Film
a % O./ )/ H:”%& . 50,000 100,000 150,000 200,000 IK% 250,000
C{l ] e Publishing Advertising
— £ I=
g © B Crafts

-4%

Architecture

200D/ VT A T4 7R BFOME (BRH/NN—Y)

-6%

Value of Creative Economy in 2020 (Million Baht)

9 Creative Economy Agency (Public Organization)
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AODAEILREZZADIVIAT 1 TEBFRBEDEL BN

Development Direction of Thailand’s Creative Economy in 4 Dimensions

Knowledge Management
JUIAT 1 7R BOMBAERDIRAE L BIE

Create and promote knowledge management of creative economy

T—RR—Z2DFF
Develop database

24 DEEF. "I, XILDERZHE

Promote the utilization of wisdom, culture and Thai DNA

Industries & Business

ELRRRTFyovyILORAEL,
JUYIATATESRRDRT—LTy 7TXiE

Upgrade the business potential and support creative business scale-up

JVIATATEREEDSRFRADKET V¥ VDK
Extend the potential of creative industries and businesses
oY —ERDMEZS8H S

Add value to the products and services

Creative Economy Agency (Public Organization)
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Human Development

JVIAT 147 - ESRRICEDIAMDRAF LR RT v L ERAL
S, A ADRIENBRET O R Z2RE

Upgrade the skills and potential of personnel in creative business, promoting
creative thinking process for Thai people

RARRICBITEZIVITAT 1 7THAM - HEpE (BIEN
BEZFEOAN) DEK

Develop creative personnel and workers (Creative People) in Thai society

Creative Environment
EIER B ERTh & ERER DRF.
BRFICL28&EN a7 FADiFh%ERE
Develop creative cities and ecosystems, encourage the government to focus on
creative concept

RS % RIE L P VWET - RO ES R

Develop cities and environments to be conducive to creativity driven
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Mission of Creative Economy Agency (Public Organization)

Creative Industries Creative Districts

Creative Economy Creative People
— > 2 = —_ 2 —t g S — > ~
SUIAF 4 TEED SVIATFATENIETS EER. JUTATATERD |@iivsVT(7 4 7RFBEE
Ry nmEtE Develop creative personnel 5 D15 Pl 5
Develop the potential of the creative economy Develop business entrepreneurs and Develop the city / creative economy district
creative industries
oL ) ' I ===
- L - Uy
S\F ‘ Q -
NW(INNE | | L.J—a=ﬁ_ .
NG Bk = I
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VAT 14 78ED
1) RyEvovomt

Develop the potential of the creative economy

1) 7V ITAT 1 7RBFOREEZR DOHEE & FHE

Promote and develop facilitating factors of creative economy

2) B HREFEDOT-HDHEEZITL. BILEMZL
IAVRTLZBRT 57-HDRBIPCEED
E = 178

Conduct researches to develop competence, and advocate for improved
regulations and policies to foster creative ecosystems

N 2VTAT 1 7REBICHEBITS
17 78 HEeXiE

Support the development of infrastructure in the creative economy

13 Creative Economy Agency (Public Organization)




N ZVITAT 147 AMDERRK

Develop creative personnel

: = SEIE 2
LS e ndad Sk N 8 Hi, £ -
C T rmmgEnl YR
L T s

1) 2YIATA4TESRRLMFarR—- 3y
H—EXDIEMH

Provide creative business incubation service

NAY9, FxveA, ATV
Bangkok, Chiang Mai, Khon Kaen

ATHEAD O LBI3HERY F7—7

Educational Network of 47 Institutes

2HhFRORRBIEEEDRY FT7—2

Network of Private Sectors in 2 Locations
2) EE4MATRIENBES R RS £ arR— o W ———
Yarvy—ERERMHL. BBEFY 7% - | g s

- s " Bl
LR ICHR K - A : B i 2l | 'f'
Provide creative business incubation service in 49 locations nationwide and - 7 N o' S el 1T O SR
expand the educational network to 5 locations. A _ /l : r ! i
3) M5 AL LIS — B R %244 | s "W
Provide service to over 250,000 people yearly \& - ) " | | ‘7 r ‘
7y - | ' ‘
9 “

14 Creative Economy Agency (Public Organization)
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Develop business entrepreneurs and creative industries

1) £R6,000A LD S U T4 74 7hiegxo T W s (s |
ATy vrlERL ciZ. - i‘; LYY !:{!_»,@! 4:"”4:“:‘

Enhance potential of over 6,000 creative entrepreneurs yearly via

Are
- *»

o Juml
p e
IR C /A
,‘ | J;’i.-i \

1

l:‘\““/‘ZZ’f v =F e /{_:/ 3 »/  Business Incubation
VT
ﬁg*ﬁ Eﬁ?’gn Business Consultation Service

2) EREI2004 L E O FREZE - STHNMEE
JUVITAT 14 7EHRDERE

Develop over 200 new businesses and high-value creative products yearly

VT AT47TRED/NNM Oy FHIXT
1601 _E DTSR % B FX

Develop over 160 local businesses in the pilot creative economy districts

15 Creative Economy Agency (Public Organization)




) BHORRE /
JVIAT 1 7REFEHEX
Develop the city / creative economy district

1) £2E30tXDLX A - VT AT 47 - HX -
2y b7—% (TCDN) %i#&

Promote Thailand Creative District Network (TCDN) of 30 districts across the
country.

2) R ICRIEX DRFEZIEE L .
2 RAREET R Y b7 =750

Promote the development of the pilot creative districts and join the UNESCO
Creative Cities Network.

N TFHA YDA — IR I VIAT AT T RTa4N
WEE, i kS DETF v b,
JVITAT 14765, FERE7E—IL

Promote the extension districts' potential, creative activities, and atmospheres,
such as the Design Week festival and Creative Festival

4) WXFEFE/ 7V TA T4 TRBFHEXICETS
T—AR—RELIGEZHR

Develop databases and indicators for district development/creative economy
districts.

16 Creative Economy Agency (Public Organization)
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Maximize Thailand’s soft Power

RADY 7 b7 —HmKRICTER

Thailand to be recognized as a creative leading nation on the world stages

FELRMAeE
& DEE

Reconnect with Major Private
Sectors

Creative
People

CEAlX. 2UTA T4 78K

o

BADF—N—Y L
haAZHKL—av
Collaborate with Key
International Players

ZIRET B7-OHICEDY,

AESE3

EEMH &
4/ R=2avDRITHE
The Bridge between Creativity and
Innovation

Creative
Business

Creative Place

Photo by Adrien Ledoux on Unsplash
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Policies for Promoting Creative Economy in Thailand
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IJVIAT1 78 BZRETH7-HICII.
H i BHEFTORIDARAIR

Driving the creative economy requires cooperation from all sectors

EXR7VIAT14 7RFBREER

National Creative Economy Policy Committee

T 1 7 BEHED T H OTEIRNE (2023 - 2027) \), F1IXREREFF - tt=FKEFE (2023 - 2027)
Action Plan 13th National Economic and Social Development Plan(2023 - 2027)

RADIVITAT 1 TEE
D Thailand’s Creative Industry

JVITAT147
arrry
Creative
Contents

BAfREEZE
Related
Industries

HEORE b

Creative
Services

reative Origina

NE - HEHE EMEBM
Public Sectors Educational Institutes Private Sectors

D ) IAT 1 7TEFHE WESEHE ERGEICES 6 L —LORE 7Oz FEE/FEE
Creative Economy District adapted into the Improve measures/ rules SEENIC R
B V75 tﬁi_g strategic plan/ annual plan lmesaijtgee?%eACctti?:nS/
Infrastructure and facilitating factors
1 |
1 1

19 Creative Economy Agency (Public Organization)
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Enhance Thailand’s Creative Industry Competiveness

T IR RADY T FNT—T. kY KELIEEBE L.
) A T4 T A T R st RET Sl

reativ ntents In r "
Creative Contents Indust y Opportunities to create greater value and
promote Creative Economy through Thailand’s Soft Power

Y7 b7 —DiBFE

Process of Soft Power

He /
LELVER mHroEs iR

BEHAVIOR TYPES RESOURCES

XK=y b D5

Target Market:
; SVIAF47AVTVY \’7‘5’71‘%&

o S ) arie
TEARSHEES LUBRuETHs | Creative Contents Y
TtTy\ ¢E\ E*\ ﬁﬁ@ A2 >, i\ Y -~ £
ASEAN, China, Japan, South Korea as main trade EE;E’P{’(?G)E%%’:{EJE_TZ; A /7 b7 —DFIRE T S AIRENE
partners and tourist countries el Y X-3°&(4:%)

\\ can be one of the tools that promotes in culture assets with potential to be
(77 AQ45618HB A (HFEAODE0%) ) tourism and other industries resources for Soft Power

(Asia Population 4,561 M people (60% of world population) )

20 Creative Economy Agency (Public Organization)



Photo by Brands&People on Unsplash

24 AR, AERERE~NORRHE Y K— b ZRA30%I5] & LIF

Thailand‘s cabinet raises incentive rebate for foreign film production up to 30%

COFEDELEMEIE. 20%DF ¥y a2 YR— | *+10%DEMBERT, LUTDEY:

The primary incentive of this scheme is a 20% cash rebate* + 10% of additional incentive as follows:

+5% ZADEHK, Y7 bNT— ZBADARA—=DP Ty 7 D=8
+5% In promoting Thai Tourism, Soft Power, and a Positive Reflection of Thailand

+3% RADERLGAMZERT 5719

+3% For hiring Key Thai Personnel

+3% B RFE—YEAMOTS)HEELETY 7 el Xt L C

+3% For filming in areas designated by the Ministry of Tourism and Sports (MOTS)
+2% R4 THORR M 7ARZ I a vy —ERICERLESEES

+2% For spending on post-production services in Thailand

Snic, BRSO EREIRESHT-YISEH /A=Y HHI50EH/S8— YIcE| & Eif

Furthermore, an increase in the ceiling refund from 75 to 150 million baht'per project.

*2022F12R318B Ui A 0 2023F12A31H X Tlcime MR T 5 8MEmICH L T, 2MBERTREUE/SN =YL LD
WwERERET 555

*For minimum local spend of more than 100 million baht in‘Thailand to foreign productions that begin their shooting processes from beforgg3distulDe ccmber
2022 to before 31st December 2023. %
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CEA Content Lab : Content Industry’s Standard Elevation for Export

E s & R
_ i HH - B
AL RIS R EbhtE =Rl 155 R

Cultural Assets lgri][(ejrgilk?anlaslticr)]gzer);t Export: Film, Series
New Media/Digital Assets

FZ2. Za—XAT747

Production
X—=7y b
Targets
e AT a—H— e FoA—%—
Producers Animators
* {ExR c HYTALR—
\;\I:i;ers Creators
£ ER
. * mH o ZDhHIE
IN— l~ j_ - Directors Others in Production
Partners

BMD GEMU&

NETFLIX DiTP= Ig @ (‘5 &:%

13 asANAY

Photo: https://workpointtoday.com/hurts-like-hell/, drama.fandom.com/wiki/Bad Genius
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CEAXARZN—RT A RT L TR
GVIATA7AVTVIEEDA VT T7T7yb7F+—4

CEA Metaverse Ecosystem Lab : Infrastructure Platform for Creative Content Industry

IN— b F—

Partner

CEAX Z/8—2R
ITAVATLTR
CEA Metaverse
Ecosystem Lab

VA=V AN
_ Program
EQ
Facility

N—F7 7 V7bh917T
Hardware

Software

UNREAL

ENGINE

| ), NVIDIA
OMNIVERSE
PHot;J by Tima Miroshnichek‘o from Pexels

https://www.pcgamer.com/how-to-set-up-dual-monitors/

23 https://www.verdict.co.uk/pokemon-go-metaverse/
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Empower Creative Economy District

ZE3BOMHGEMEDI BRI LA - JVTAT 47 - HX - Fv FT7—2 (TCDN) o0&

Promotmg Thailand Creative District Network (TCDN) of 33 target areas across the country
. - +1/54,L% /W?H% @ F—v8 3A7’—>L%

1P e s s adtwhd t4 4 atwd . GHNERH WL WM A
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5 Prototypes of Creative Districts
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N
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BNULRZFEYNTI ATUVIWNIATUAST PNV INY Ny

shwﬁ’wuas LSSENTWJ 9’--\4/%4 Fryvef/B HIURBAUNT DVDUUAL S=F . :1—‘/'7"/5%
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1477 LREERDESH

Equip Infrastructure and Facilitating Factors

JUVITAT AT T2ARTANN/THAY - 40— BIEENEDITALRTLZZIET R

Creative Festival / Design Week : a platform to support Creative and Cultural Ecosystem

Economic Impact Total visitors

2,947,000,000 1,635,000

fim% 2021-2022F DHE

T H B Remark: Figure from 2021-2022

NAVTHFL 94 —22022 A Y=V IO VITAT 4T 7RT 147502022
BANGKOK DESIGN WEEK 2022 ISAN CREATIVE FESTIVAL 2022
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CHIANG MAI DESIGN WEEK 2021
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Promoting Creative Cities to join the UNESCO Creative Cities Network (UCCN)
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Chiang Mai

City of Crafts and Folk Art
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More Information

AY

j— CREATIVE
ECONOMY
s AGENCY

ZiRERE, HhYHKEH5TITnFELT,
Thank You

Creative Economy Agency (Public Organization)
The Grand Postal Building, 1160 Charoenkrung Road, Bangrak, Bangkok 10500
Tel (66) 2 105 7400. Fax (66) 2 105 7450

info@cea.or.th

www.cea.or.th
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